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STARTERS —— THE TONE Global

SOFT FOCUS

When Fanni Lemmermayer left her hometown
in what is now Czechia for Vienna in the late
19th century, she took with her the weaving
skills honed by her family. Having settled in the
Austrian capital, she put this ability to use and
founded her namesake brand in 1887, turning
sheep’s wool into the cardigans that made the
company famous. In 1920, Lemmermayer began
using alpaca wool for extra softness. Sourced
from the Andes, the material now defines the
brand. The cardigans that it makes today are

a continuation of the slim, elegant styles first
fashioned by Lemmermayer. Made in Vienna
using pearl stitching, the company’s knitwear

is also beloved for its vibrant hues. LA
[fanni-lemmermayer.com

Cardigan by Fanni Lemmermayer,
trousers by Maison Rabih Kayrouz,
bracelet and ring by Pomellato
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TAKE A BOW

To celebrate her eponymous
accessories brand’s 10th
anniversary, Polish designer Zofia
Chylak looked back at her home
country’s 1g9th-century golden age
of craft. “I was raised on family
stories and my identity is rooted in
my memories of my grandmothers,”
says Chylak. Inspired by the
traditional clothes worn in Zywiec,
a mountain town in southern ¥
Poland, Chylak had pieces from
her heritage collection handsewn
by artisan Matgorzata Ostrowska.
Cotton tulle ruffs and collars
reference the large skirts and
floral embroidery worn by Zywiec’s
townswomen. Meanwhile, hair bows
are scattered with pearls and made
from French moiré fabric.

There’s a sense of childhood
nostalgia here but, though the
pieces resemble delicate curiosities
from a bygone era, the project
has allowed Chylak to push her
brand in new directions. “I want
to work with artisans and share my
inspirations with my customers,”
she says. “If we want to cultivate
our heritage, we need to learn
how to weave tradition into our
everyday lives.” ————— ILA
chylak.com

Shirt by Blazé Milano,
bow by Chylak
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REFRESHING
THE PALETTE

Asier Tapia and Alex Molner, the
co-founders of Barcelona-based
Alguien, aim to bring time-
honoured techniques into the
present day with their projects.
Their brand collaborates with
companies in fields including
art, fashion, craft and perfumery
to create limited editions and
collector’s items, ranging from
a foldable comb made with UK
manufacturer Kent to ink-blue
berets by Basque maker Elosegui.
For its latest project, Alguien
has joined forces with Parisian
art-supply shop Charvin for a
watercolour painting setin a
leather case that will tempt you
to pack it for some impromptu
sketching while travelling. It also
has quite an artistic pedigree.
“We have known Charvin’s
beautiful boutique by the Seine
for many years,” says Tapia. “It
was a supplier for great masters

such as Cézanne, Bonnard and
Ambrogiani. The house was
founded in 1830 and it keeps true|
to its values, producing everything ',
traditionally in France.” Use these !
colours to feel a proper brush

with history. ———— MAP

alguien.eu
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GLOWING
TRIBUTE

With its sloping edges and slightly
anthropomorphic silhouette, this
glass-and-ceramic lamp by French-
Italian designer Joris Poggioli takes
its inspiration from kokeshi dolls,
traditional Japanese wooden toys
with no arms or legs. “Istarted
drawing a family of lights that
looked like little people,” says
Poggioli, who launched design
practice Youth Editions in 2017.
“With just a few lines, you can give
a piece different personality traits.
I chose the design that seemed the
most luminous.” Working closely
with skilled glassblowers based

in Venice, Poggioli developed a
mould that lends these pieces their
soft angles and allows them to emit|
even softer light, as it is diffused
through a thick layer of glass. ‘
When it came to naming the lamp, |
Poggioli looked to his family. “I |
named it Maé, after my niece,” he |
says with a smile. “She is the little
light of my life.” ———— GcH ‘
youtheditions. fr ¥
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BOLD AS BRASS |

Chunky necklaces add a sense of i
architectural drama to an outfit. |
Loro Piana’s expanded costume- |
jewellery collection is unashamed]
graphic and larger than life. This
Duo Chain Necklace has rounded
brass links that are delicately
encased in calfskin leather,
with fastenings that combine
to create a sculpted silhouette.
The muted crimson leather — a
colour synonymous with the Italiz
label — echoes the reddish hues
of autumn. Loro Piana isn’t the
only luxury brand leaning into
bold, abstract shapes with its
jewellery collection this season:
Bottega Veneta and Tom Ford
have also released lines featuring
oversized pendants, elongated
chains and big beads. ————¢J
loropiana.com

Waistcoat, earrings and necklace
by Loro Piana
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